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• TUI Stiftung has carried out the “Young Europe” study since 2017 to better understand the 
living environment, identity and political attitudes of young people across Europe.

• Between 24/04/2026 and 21/05/2026, young people were surveyed in the following countries: 
Germany, the United Kingdom, France, Spain, Italy, Greece and Poland.

• A total of 8.024 young people aged between 16 and 26 were surveyed online in 2026:

− In previous years, 6,000 (2017), 6,080 (2018), 6,192 (2019), 6,011 (2020), 6,253 (2021) and 6,228 
(2022), 7,085 (2023), 5,874 (2024, without UK), 6,703 (2025) young people from Germany, the United 
Kingdom, France, Spain, Italy, Greece and Poland were surveyed.

− Participants were recruited on a representative basis in each country based on age, gender and 
education, taking actual distribution within each country into account.

− Results were also weighted based on age, gender and education for analysis in order to balance out 
minor deviations. Results shown across all countries were additionally weighted such that each 
country is given the same weighting.

• This report presents results both for the individual countries and across all seven countries 
(“overall”). Since the perspectives of young people from the UK are inherently different from 
those of young people from EU member states for some questions regarding the EU, an overall 
score is also shown for EU member states only (i.e. excluding the UK) for certain questions.

n=1.034

n=2.374
n=1.025

n=1.030

n=1.033

n=1.021

n=507
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Where were the participants in the study recruited?

− All participants were recruited from YouGov’s in-house online panels.

What is an online panel?

− It is possible to register for a YouGov panel by entering an email address 
and additional personal data. These people are then regularly invited to 
online surveys via email.

− In principle, anyone can register to become part of a YouGov panel. Panel 
members are the sampling frame for recruiting target groups and samples.

− YouGov uses different channels to gain members for the panel (e.g. public 
relations, search engines, email campaigns, co-registration, word-of-mouth 
recommendations or similar). In addition, YouGov also targets people from 
under-represented population segments within the panel.

− Panel members use email and double opt-in to identify themselves. Panel 
quality is also ensured based on technical measures and on response 
behaviour.

How was the sample recruited?

− Quota samples are recruited in this study.

− People are recruited for the sample using a representative quota scheme. 
The quota scheme is prepared based on official statistics (basis for 
representative recruitment: EUROSTAT, 
https://ec.europa.eu/CensusHub2/).

− In 2026, samples in each country are carried out representatively based on 
age, gender and education. In Germany, an additional quota was added for 
the region. 

− Participants are invited via email. A fully automated, randomised process 
(turbo-sampling) is used that takes individual participant behaviour into 
account when selecting participants.

https://ec.europa.eu/CensusHub2/
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Young people are under pressure
Young Europeans are growing up in societies that are under 
pressure – economically, and in terms of both domestic and foreign 
policy.

In many countries, the economic situation has deteriorated – and 
this applies to the economic circumstances of young people as well.

Young people today are less optimistic about the future than they 
were a decade ago.

The promise of progress no longer holds true
In many countries, the promise of progress on an economic level 
does not hold true (or no longer does): In Germany, Spain and Great 
Britain, young people have lost confidence over the last decade that 
they will be better off than their parents.

Basic needs are taking precedence over politics
Freedom from poverty and illness – together with equal 
opportunities for all – are the most important aspects of freedom 
for young people.

Compared with 2022 – when freedom of expression and free and 
fair elections were among the most important aspects of freedom 
for young people – their priorities have shifted away from political 
issues towards fundamental needs.

Democracy itself is under pressure
Young people no longer have unconditional faith in democracy: 
in almost every country, the belief that democracy is a superior 
system is waning. More young people now see a need for reform 
of the political system in their country than they did nine years 
ago.

The relationship with Europe has cooled down
Over the past decade, identification with Europe grew strongly 
at times – but has declined noticeably again over the last year.

Young people’s perception of the EU has become less distinct: 
young people associate fewer values with the EU and describe a 
less clear remit than they did ten years ago – fewer young 
people are clear about what the EU stands for.

At the same time, support for the EU remains high, and young 
people do not want the EU member states to drift apart. But 
acceptance of greater integration has fallen in many countries 
over the last 10 years.



How are young people faring?
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Young people are more pessimistic about the future than they were a
decade ago

Over the past decade, young people have become increasingly less optimistic
about their personal future. Currently, at 57 per cent, just over half of
respondents say they are optimistic about the future. In 2017, 70 per cent said
the same. This trend is evident in every country. In some countries, such as
France, Great Britain and Poland, there have been brief periods of recovery. But
the 10-year trend is the same everywhere: young people are less optimistic
about the future than they used to be.

In Germany, young people are, on the whole, slightly more optimistic about their
future than the general population (young people: 52%, general population:
42%). However, a comparison over time reveals a clear negative trend in
Germany as well. Young people in Germany have become significantly more
pessimistic about their situation compared with the past. While 66 per cent
stated in 2017 that they were optimistic about their own future, this proportion
has fallen by 14 percentage points ten years later (2026: 52%).

Young people perceive the mood in their country as poor

Nevertheless, young people in Europe describe their own emotional state as
generally positive. Just under a third (33%) of young Europeans describe their
own emotional state as positive, with a further 15% describing it as generally
positive. The mood is particularly good in Poland (48% positive) and Great
Britain (36% positive). In Germany, just under a quarter (27%) describe their
own emotional state as positive (2025: 23%).

However: young people are growing up in societies under pressure. When asked
to describe the mood of other people in their country, young people tend to use
negative descriptions. Most young people (Germany: 75%, France 72%, Spain:
79%, Italy, 84%, Poland: 59%, UK: 85%) describe the social mood in their
country as (somewhat) negative, and this proportion has actually increased in
recent years.
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Over the past decade, young people have become increasingly less optimistic 
about their personal future.
When you think about the future, are you generally optimistic or generally pessimistic about your personal situation?

Germany France Spain Italy Greece Poland UK
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Base: Young respondents: n=2.374, general population sample: n=2.224, figures in percent 9

Young people in Germany are more optimistic about their future than the 
societal average.
When you think about the future, are you generally optimistic or generally pessimistic about your personal situation?
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Young Europeans recognize that the societies in which they live are under 
pressure.
Please describe your current emotional state in one word! (open question)
Please think about how most people in [country] feel at the moment. How would you describe the emotional state of most people in [country] in one word? (open 
question)
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Base: all respondents, n=8.024, question about the emotional state of most people in [country] was not surveyed in Greece
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Base: all respondents, n=30.237, missing values not shown, not surveyed in Great Britain in 2024. 11

More young people describe their emotional state as positive than in the 
previous year...
Please describe your current emotional state in one word! (open question)

The open-ended responses from the respondents were evaluated by several coders, whose native language is the respective national language, in terms of their tone and categorized as (somewhat) positive, 
neutral, or (somewhat) negative. Prior to this, typos and errors were corrected in the responses, and synonyms (e.g., “sad” and “sadness”) were grouped together.
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Base: all respondents, n=29.091, missing values not shown; not surveyed in Greece, not surveyed in Great Britain in 2024. 12

…but most still describe the mood in their country as negative. This proportion 
is actually increasing significantly over time. 
Please think about how most people in [country] feel at the moment. How would you describe the emotional state of most people in [country] in one word?

The open-ended responses from the respondents were evaluated by several coders, whose native language is the respective national language, in terms of their tone and categorized as (somewhat) positive, 
neutral, or (somewhat) negative. Prior to this, typos and errors were corrected in the responses, and synonyms (e.g., “sad” and “sadness”) were grouped together.
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Economies are under pressure

Young Europeans rate the economic situation in most countries as significantly
worse (47% rather or very bad) than their own financial situation (28% rather or
very bad). Young people are therefore aware of the extent to which the societies
and economies in which they live are under pressure.

In Spain and Poland, the situation is different: in Spain, the proportion of young
people who describe their country’s economic situation as poor has been falling
steadily since 2023 (2026: 40%, 2023: 52%). In Poland, the proportion of young
people who describe the economic situation as good is rising significantly (2026:
42%, 2023: 14%).

Young people’s financial situation is deteriorating

At the same time, the proportion of young people who rate their own financial
situation as poor is rising in almost all countries. In Germany, this proportion has
risen sharply compared with the previous year: currently, 30 per cent believe
they are struggling financially at the moment; in 2025, this figure stood at 24 per
cent. Once again, Poland is the exception: here, the proportion of young people
who state that they are currently doing well financially has been rising steadily
since 2023 (2026: 47%, 2025: 45%, 2023: 41%). In Greece, at least the
proportion of people who say they are doing reasonably well is rising.

The promise of progress no longer works for many

That the next generation would be better off than their own has, until now, been
a central promise of democratic, market-economy countries. For many young
people, this promise no longer holds true: just under half of young respondents
(52%) expect their generation to be worse off than their parents’ generation.
Only a quarter of young Europeans (25%) believe that their generation will one
day be better off than their parents’ generation. Only respondents from Poland
are optimistic: just under two in five respondents (38%) believe that they will be
better off in the future, while only 28 per cent – the lowest figure across all
countries – believe that they will be worse off. Respondents from Great Britain
are the least confident; here, two-thirds (66 per cent) believe that they will be
worse off than their parents’ generation. Many young people, particularly in
Germany, Spain and Great Britain, have lost confidence over the past decade
that they will benefit from economic progress.

Young people’s outlook on the next generation is just as pessimistic: just under a
quarter (24%) of young respondents believe that the next generation – that is,
their children’s generation – will be better off than they themselves are. 45 per
cent expect the next generation to be worse off in terms of income and standard
of living. Here, too, young people in Poland are somewhat more positive: two in
five respondents (39%) expect the next generation to be better off. In Germany,
only 29 per cent share this view.
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Base: all respondents, personal financial situation: n=27.812, economic situation in [country]: n=21.812, 
„Sometimes good / sometimes bad“ and „Don’t know / no response“ not shown 15

The economic pressure on young people in Germany
has increased over the last decade. 

How would you currently describe the economic situation in [country]?
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Base: all respondents, n=8.024, „Don’t know / no response“ and „It will remain the same“ not shown 16

When you think about your parents’ generation: Do you think your own generation will be better or worse off in terms of income and quality of life?

Total

Around half of the young people surveyed believe that their own generation will 
be worse off than their parents’ generation.



Base: all respondents, n=39.255, „It will remain the same“ and „Don’t know / no response“ not shown, not surveyed in Great Britain in 2024 17

Over the past decade, many young people in Germany have lost faith in the 
promise of (economic) progress.
When you think about your parents’ generation: Do you think your own generation will be better or worse off in terms of income and quality of life?
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Base: all respondents, n=8.024, „Don’t know / no response“ and „It will remain the same“ not shown 18

When you think about the next generation, i.e. your children’s generation, do you think they will be better or worse off than you in terms of income and standard of 
living?

Total

Just under a quarter of young people believe that the next generation will be 
better off than they are. 
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Basic needs are taking precedence over politics

Freedom from poverty (29%) and illness (36%) – along with equal opportunities
for all (41%) – are among the most important aspects of personal freedom for
young people. Also important to young people is the ability to travel and live
wherever they choose (29%). Young Europeans thus cite basic needs above all
as key aspects of freedom. This is a trend that has emerged in recent years:
compared with 2022 – when freedom of expression and free and fair elections
were among the most important aspects of freedom for young people – young
people’s priorities have now shifted away from political issues towards basic
needs.

A comparison with the general population in Germany highlights this trend:
Germans, whether young or old, cite freedom from poverty as one of the most
important aspects. However, political freedoms carry more weight among the
general population: while 37% of the general population cite political freedom of
expression as one of the top three aspects, only 28% of young people say the
same. When it comes to free elections, the difference is even greater (general
population: 31%, young people: 20%).

Young Europeans are concerned about their living conditions

Young respondents are most concerned about living in poverty (30%) and the
fact that not everyone has the same opportunities (30%). A quarter of
respondents (24%) are concerned about being unable to fulfil their economic
potential. Currently, only 16% are concerned about free elections.

However, a quarter of respondents in Germany (25%) and Great Britain (24%)
are concerned about not being able to express themselves freely politically. In
Poland, 17% are concerned about potential media censorship and that elections
might not be free and fair (18%) – both of these issues rank among the top
three aspects that young people in Poland are concerned about with regard to
freedom.

When compared with the general population in Germany, differences in levels
are particularly evident. For both young people and the general population, one
of the most important issues of concern to respondents is freedom from
poverty. However, among young respondents, significantly fewer (33%) cite this
issue than in the general population (47%). The situation is similar with regard to
the issue of freedom of political expression (young people: 25%, general
population: 32%) and health (young people: 22%, general population: 29%).
Young respondents in Germany attach significantly greater importance to the
issue of everyone having equal opportunities than the general population (young
people: 30%, general population: 23%).



Germany France Spain Italy Greece Poland UK

that there are equal opportunities for all people, regardless of 
gender, sexual orientation, social or ethnic backgroand. 33% 30% 35% 30% 46% 32% 46% 32% 41% 23% 32% 22% 55% 39%

that I am physically and mentally healthy. 39% 22% 29% 19% 35% 19% 43% 21% 41% 19% 32% 16% 36% 17%

that I can travel where I like and live where I want. 30% 16% 31% 15% 22% 11% 30% 11% 34% 14% 33% 11% 25% 11%

that I can lead a life without poverty. 33% 32% 31% 29% 26% 28% 27% 33% 38% 44% 20% 16% 28% 26%

that I can develop economically as I wish. 15% 18% 27% 25% 28% 30% 28% 27% 32% 40% 18% 12% 16% 18%

that I can live without societal constraints and taboos. 23% 19% 27% 17% 25% 17% 20% 16% 26% 16% 22% 16% 19% 14%

that I can freely express my political opinion. 28% 25% 22% 19% 23% 17% 25% 21% 14% 13% 22% 16% 26% 24%

that there are free and equal elections. 20% 16% 12% 11% 21% 15% 15% 16% 17% 18% 29% 18% 28% 15%

that I have access to education. 21% 11% 18% 11% 19% 10% 24% 10% 16% 13% 20% 9% 22% 11%
that I can choose from a wide range of media what I want to 
watch, listen to or read. 11% 10% 12% 7% 18% 9% 11% 8% 12% 7% 23% 8% 17% 9%

that there is no media censure. 13% 16% 15% 16% 17% 18% 11% 15% 8% 14% 19% 17% 11% 19%

that I can practice my religion without restrictions. 13% 11% 18% 15% 8% 7% 8% 6% 13% 6% 12% 8% 10% 9%

Don’t know / no response 7% 6% 8% 6% 4% 6% 4% 7% 2% 3% 7% 19% 3% 11%

21

Political issues take a back seat to those that safeguard basic needs. Young people 
are concerned about restrictions on their freedom caused by inequality and poverty.

Which of the following aspects are the most important for your understanding of freedom? Please select the three most important aspects and rank them in 
order of importance. For me freedom means...

Base: all respondents, n=8.024 

Which of the following aspects of freedom concerns you most when you think about the future in [country]?

Top 3 Bottom 3
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Compared with 2022, aspects that ensure basic needs are met have become 
more important to young people. Political issues are taking a back seat.
Which of the following aspects are the most important for your understanding of freedom? Please select the three most important aspects and rank them in order of 
importance. For me freedom means...

Base: all respondents, 2026: n=8.024, 2022: n=6.228 

Germany France Spain Italy Greece Poland UK

2026 2022 2026 2022 2026 2022 2026 2022 2026 2022 2026 2022 2026 2022
that there are equal opportunities for all people, regardless of 
gender, sexual orientation, social or ethnic backgroand.1 33% 15% 35% 26% 46% 38% 46% 29% 41% 34% 32% 21% 55% 28%

that I am physically and mentally healthy. 39% 22% 29% 24% 35% 17% 43% 19% 41% 19% 32% 16% 36% 16%

that I can travel where I like and live where I want. 30% 33% 31% 23% 22% 19% 30% 19% 34% 17% 33% 37% 25% 25%

that I can lead a life without poverty. 33% 21% 31% 24% 26% 16% 27% 18% 38% 25% 20% 9% 28% 22%

that I can develop economically as I wish. 15% 14% 27% 16% 28% 16% 28% 19% 32% 25% 18% 18% 16% 14%

that I can live without societal constraints and taboos. 23% 24% 27% 22% 25% 31% 20% 25% 26% 28% 22% 25% 19% 22%

that I can freely express my political opinion. 28% 34% 22% 29% 23% 29% 25% 34% 14% 32% 22% 35% 26% 35%

that there are free and equal elections. 2 20% 26% 12% 18% 21% 30% 15% 25% 17% 24% 29% 32% 28% 33%

that I have access to education. 21% 24% 18% 25% 19% 25% 24% 31% 16% 34% 20% 20% 22% 28%

that I can choose from a wide range of media what I want to 
watch, listen to or read. 3 11% - 12% - 18% - 11% - 12% - 23% - 17% -

that there is no media censure. 13% 21% 15% 20% 17% 22% 11% 16% 8% 19% 19% 26% 11% 19%

that I can practice my religion without restrictions. 13% 13% 18% 20% 8% 13% 8% 16% 13% 16% 12% 17% 10% 12%

Don’t know / no response 7% 8% 8% 8% 4% 7% 4% 7% 2% 4% 7% 8% 3% 9%

1 Wording in 2022: “that there are equal opportunities between the sexes.“
2 Wording in 2022: “that there are free, equal and independent elections.“
3 not asked in 2022.

Top 3 Bottom 3



Base: all respondents, Young people in Germany: n=2.374, General population in Germany: n=2.224, 
sorted descending by Young people in Germany.

Young people in 
Germany

23

People in Germany – whether young or old – are concerned about poverty. 
Political freedoms carry more weight amongst the general population.

39%

33%

33%

30%

28%

23%

21%

20%

15%

13%

13%

11%

42%

43%

29%

28%

37%

27%

16%

31%

15%

6%

18%

9%

Aspects of freedom that are 
important to me

Aspects of freedom 
that concern me

22%

32%

30%

16%

25%

19%

11%

16%

18%

11%

16%

10%

29%

47%

23%

11%

32%

18%

7%

18%

15%

5%

17%

6%

General population in 
Germany

that I am physically and mentally healthy.

that I can live a life free from poverty..

that there are equal opportunities for all people, regardless of gender, sexual 
orientation, social or ethnic backgroand.

that I can travel wherever I like and live wherever I like.

that I am free to express my political views.

that I can live without social constraints and taboos.

that I have access to education.

that there are free and equal elections.

that I can develop economically as I wish.

that I can practise my religion without restrictions.

that there is no media censorship.

that I can choose from a wide range of media what I want to watch, listen to or 
read.



What do young people think 
of democracy?
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What do young people think of democracy?
Young Europe 2026
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Democracies under pressure: low levels of satisfaction and trust

Only just under a quarter (26%) of young Europeans are satisfied with
democracy as it exists in their own country. Respondents from Germany (35%)
and Great Britain (39%) are the most likely to be satisfied. Young people have
become increasingly dissatisfied with democracy in recent years: particularly in
Germany (31%, +10 percentage points), France (35%, +3 percentage points),
Italy (40%, +4 percentage points) and Greece (63%, +7 percentage points), more
young people are dissatisfied with democracy than in 2018. Poland and Great
Britain are exceptions; there, young people have become more satisfied with
democracy.

More young people see a need for reform of the political system than nine years
ago. One in two (51%) say that the political system in their own country is not
working, but could be put right again if a few changes were made. Just under a
quarter (23%) even believe that the political system in their country is
functioning so poorly that radical changes are absolutely essential. Respondents
from Greece are particularly critical; here, 43% believe that the system can only
be put right again through radical changes.

The extent to which young people’s views on the political system in Germany
have changed is illustrated by the shifts compared with 2018. The proportion of
young people who believe the political system needs radical reforms has doubled

since 2018 (2026: 16%, 2018: 8%). The proportion of young people who believe
that the system generally works has fallen by 11 percentage points (2026: 28%,
2018: 29%).

Backlash against democracy

One in two young Europeans (50%) believes that democracy is the best form of
government. However: young people no longer support democracy
unconditionally. in almost every country, the belief that democracy is a superior
system is waning. Just under three in ten respondents (28%) state that
democracy is just as good or just as bad as other forms of government. Around
one in ten (9%) believe that other forms of government are better. The waning
support for democracy is particularly evident in Germany: while in 2022 more
than three in five respondents (63%) still believed that democracy is the best
form of government, this proportion has fallen by 10 percentage points (53%). In
France (2026: 39%, 2022: 46%), Greece (2026: 51%, 2022: 70%) and Spain
(2026: 49%, 2022: 62% as well, young people are less convinced by democracy
than they were four years ago.

A comparison with the general population in Germany illustrates just how
profound this change is: young people (35%) are more open to forms of
government other than democracy than the general population (20%).



Italý Greece Poland UK

Base: all respondents, n=39.889; not surveyed in Great Britain in 2024

And how satisfied or dissatisfied are you, all in all, with democracy as it exists in [country]?

Total Germany France Spain

36%37%39%
49%41%35%

33%29%31%
28%

32%
35%

26%26%23%18%22%24%

5%7%7%6%5%6%

37%35%35%39%42%38%

36%
32%36%35%37%

36%

21%
21%20%19%15%19%

5%12%9%7%7%8%

Don’t know / no response

(Fairly) satisfied

A bit of both

(Fairly) dissatisfied

31%27%27%30%
21%21%

31%
25%26%

30%
30%32%

35%
45%42%

35%
43%40%

3%3%6%4%5%7%

35%36%37%
46%

36%32%

33%29%32%
27%

33%34%

25%26%24%21%24%24%

7%10%8%7%7%10%

40%43%45%50%46%
36%

36%32%30%
30%37%

39%

19%17%19%15%13%
18%

5%9%6%5%5%7%

63%65%61%
70%

58%56%

24%17%23%
17%

26%28%

10%12%11%9%14%15%
3%2%1%

20%
30%30%

57%
38%31%

43%
40%39%

27%

37%
42%

30%23%23%
10%22%24%

7%7%8%6%3%3%
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24

20
25

20
26

In Germany, young people are as dissatisfied with democracy as they were during the 
pandemic – and significantly more dissatisfied than they were eight years ago.

25%26%

49%43%
29%

30%30%

26%
26%

37%

39%37%
18%23%26%

6%7%7%8%8%
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43%
49%

34%34%

8%6%
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2
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9

2
0
1
8

Base: all respondents, n=38.777, „Don’t know / no response“ not shown 27

In every EU country, general support for democracy 
has declined over the last nine years.
When you think of democracy as a form of government: Which of the following statements do you agree with?

Germany France Spain Italy Greece Poland UK

All in all, democracy is the best form of government Democracy is just as good or bad as other forms of 
government

Other forms of government are better than democracy

53%

67%

26%

17%
9%

3%
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Young people General population

Base: all respondents, Young people in Germany: n=7.392, General population in Germany: n=2.224, 
sorted descending by Young people in Germany. 28

Compared with the general population in Germany, young people are more 
open to forms of government other than democracy. 
When you think of democracy as a form of government: Which of the following statements do you agree with?

Trends in support for democracy 
among young people

53%

63%64%66%67%

26%
23%20%

16%17%

9%
5%5%6%

3%
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2
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2
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2
0
2
2

2
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1

2
0
2
0

2
0
1
9

2
0
1
8

9%

26%

53%

12%

Don’t know / no response

All in all, democracy is the best form 
of government

Democracy is just as good or bad as 
other forms of government

Other forms of government are 
better than democracy

3%

17%

70%

10%

-14



Greece Poland UK

Base: all respondents, n=20.296 29

Today, more young people in Germany see a need for reform 
of the democratic system than in 2018.
When you think about the political system in [country]: Which of the following statements do you most agree with?

Don’t know / no response

The political system in 
[country] works so badly that 
only radical change could fix it.

The political system in 
[country] does not work, but it 
could be fixed with a few 
changes.

By and large, the political 
system in [country] works the 
way it is supposed to.

28%39%39%

48%
42%42%

16%7%8%

202620192018

8%6%5%

57%54%47%

26%33%43%

202620192018

16%11%18%

51%
49%45%

22%27%22%

202620192018

6%4%6%

42%40%37%

43%53%52%

202620192018

15%12%13%

56%54%47%

16%30%
28%

202620192018

Germany France Spain Italy

15%9%11%

55%
54%51%

22%28%35%

202620192018

30%23%25%

45%52%44%

14%15%
11%

202620192018



46 49 58 52 56 49 70

45 44 45 43 43 43 52

39 43 33 25 38 32 48

29 28 30 25 40 42 33

36 35 37 31 32 23 25

30 31 21 29 28 23 32

23 32 28 31 24 25 17

20 16 16 14 15 23 21

31 23 14 13 11 17 16

14 13 11 13 10 12 10

Corruption and misconduct by politicians should be more rigorously 
prosecuted and punished

Decisions must be made in such a way as to benefit all citizens as 
much as possible

Citizens should have more opportunities to participate in political 
decision making

Courts should be more independent of business and politics

Greater protection against crime

Freedom of expression and freedom of the press should be better 
protected

The state should do more to ensure order and discipline in society

The state should interfere less in citizens’ lives through rules and 
laws

Politicians need to make decisions more quickly

The state should show less consideration for minorities

Base: Respondents who think that the political system in [country] does work (rather) badly, n=5.733, 
„Don’t know / no response“ not shown, figures in percent 30

Misconduct on the part of political figures, a lack of focus on the common good 
and opportunities for participation are the most important factors for young 
people.
What would need to change in [country] for the political system to function more effectively again? 

54%

45%

36%

32%

31%

27%

26%

18%

17%

12%



Base: all respondents, n=8.024 31

More than two-thirds of respondents talk (very) often 
to family or friends about politics. 
How often do you usually converse about politics with family members, friends or acquaintances? If you are not sure, please state a rough estimate.

6% 3%
8% 5% 7% 4% 9% 5%

20%
15%

19%
18%

20% 23%

30%

15%

34%

37%
29% 36%

33% 38%

34%

31%

24%
29% 25%

28% 24%
19%

16%

28%

12% 12% 14%
10% 11% 11% 5%

19%

4% 3% 5% 3% 4% 4% 5% 2%

Don’t know / no response

Very often

Often

Sometimes

Rarely

Never

Total



27 40 30 33 40 23 44

25 19 36 34 32 38 36

33 29 32 26 27 21 33

19 31 25 35 34 19 16

25 15 37 19 28 26 27

27 21 31 20 20 23 27

14 19 16 25 25 19 19

22 22 10 14 12 14 25

15 19 14 20 15 16 10

16 11 11 12 11 19 17

14 13 14 14 12 16 11

10 11 6 11 9 19 9

11 4 5 5 5 9 4

7 7 5 7 7 3 3

Economic and financial policy

Health policy 

Social policy 

Crime and justice

Infrastructure 

Migration and asylum

Fighting unemployment

Environmental and climate protection

Educational policy

Foreign policy and defence

Gender equality

European policy

Digitalisation

Culture and leisure policy

Base: all respondents, n=8.024, „Don’t know / no response“ not shown, coloured highlighting as on the next page, 
Top 3 of each country are circled, figures in percent 32

The issues that concern young people vary from country to country – but 
economic issues are relevant everywhere.
What are the most important current political problems in [country] in your opinion? Please first select the single most important problem and then the second and 
third most important problem.
The sum of the ranks of the most important, second and third most important problems is depicted.

34%

31%

29%

26%

25%

24%

19%

17%

16%

14%

13%

11%

6%

6%

The next page presents 
developments for the topics 

“Economic and financial policy,” 
“Health policy,” “Social policy,” and 

“Crime and justice.”
The topics are represented visually 

by the colors listed here.



44%

29%

16%
20%

33%
27%

36%

43%

33%

28%
35%

31%

26%20%

34%

15%

40%
44%

34%

21%
27%

28%

32%
22%

Base: all respondents, n=57.747 33

What are the most important current political problems in [country] in your opinion? Please first select the single most important problem and then the second and 
third most important problem.
The sum of the ranks of the most important, second and third most important problems is depicted.

34%
31%

26%
23%

29%27%

31%

23%
24%

20262022202120202019

27%

14%
19%

18%

33%
29%

25%

18%

Economic and financial policy

Crime and justice

Social policy

Germany France Spain UKTotal

Health policy

Economic and fiscal policy is relevant in all countries – but short-term trends 
vary greatly from country to country.

Italy Greece Poland

40%
37%

31%15%

29%

32%

19%

13%
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24% 32%
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67%

41%

40%

37%

37%

32%

26%

25%

25%

21%

21%

20%

19%

12%

Science and scientists

The police

UN (United Nations)

NATO

Institutions of the EU (...)*

[National] courts

Churches

Tech and social media companies 
(…)*

Public broadcasters

Private media

[National] Parliament

[National] government

Large companies and corporations

Political parties

Base: all respondents, n=8.024, “I trust them completely” + “I generally trust them” shown;
„ Neither agree nor disagree“, “I do not trust them at all” + “I do not generally trust them” and “Don’t know / no response“ not shown“, *full item: 

“Institutions of the EU (European Commission, European Parliament)“ and “Tech and social media companies (e.g. Google, Meta, OpenAI)
34

How much do you trust the following organisations and groups?

Total

59%

54%

38%

43%

40%

48%

27%

25%

38%

24%

30%

27%

21%

18%

64%

43%

45%

32%

34%

32%

32%

25%

25%

24%

23%

21%

23%

15%

73%

42%

34%

28%

31%

23%

20%

26%

22%

20%

16%

16%

18%

8%

68%

41%

41%

32%

35%

27%

20%

27%

16%

19%

17%

15%

21%

10%

61%

20%

28%

21%

33%

17%

33%

26%

13%

15%

9%

11%

16%

7%

Generally speaking, young people have little trust in political institutions and 
figures.

63%

38%

39%

49%

31%

27%

24%

31%

23%

29%

15%

15%

22%

11%

83%

49%

57%

54%

52%

53%

29%

17%

38%

16%

33%

33%

15%

13%



No trust at all + 
Generally no trust

Base: all respondents, n=27.063, „Neither agree nor disagree“ and „Don’t know / no response“ not shown, 
* full item: “Institutions of the EU (European Commission, European Parliament)” 35

Trust in national political institutions and parties remains stable amongst young 
Europeans, albeit at a low level. 
How much do you trust the following organisations and groups? - Total

Trust completely + 
Generally trust

45%
38%

46%41%

19%19%17%19%

21%16%19%

46%50%49%

20%16%16%18%

52%55%59%54%

Science and scientists Police Institutions of the EU (...)* [National] courts Private media Public broadcasters

9%8%11%7%

67%67%64%
71%

41%39%35%

52%

29%26%
32%

19%

37%35%32%33%

26%27%30%29% 32%30%

30%
39%

32%34%

35%
27%

Large companies and 
corporations [National] parliament [National] government Political parties churches

12%10%10%8%

58%61%64%63%

2018 2023 2024 2026

21%21%18%

16%

38%38%
44%44%

25%20%22%21%

39%
45%48%44%

46%49%

26%21%

2018 2023 2024 2026 2018 2023 2024 2026 2018 2023 2024 2026 2018 2023 2024 2026

2018 2023 2024 2026



Ø: 51%

46%

47%

50%

45%

58%

50%

60%

Ø: 42%

39%

55%

43%

27%

42%

46%

42%

Ø: 44%

42%

47%

42%

32%

50%

45%

51%

36

One in two people believe that most people of their own generation lack the 
knowledge that citizens need in a democracy. 
Do you agree or disagree with the following statements?

Base: all respondents, n=8.024 , „Don’t know / no response“ not shown

Agree

Most people my age don‘t 
have the knowledge that 

citizens in a democracy 
actually need.

The public should make the 
most important political 

decisions, not politicians.

People like me have no 
influence over what the 

government does.

Common people share the 
same values and interests.

Agree

Ø: 45%

47%

49%

49%

31%

45%

40%

56%



56%55%

42%28%

45%

53%

46%46%

45%

53%
50%

51%

42%44%31%

46%

27%
35%

Base: all respondents, n=39.508, Agreement to each statement shown 37

Do you agree or disagree with the following statements?

45%

52%

44%

46%

42%39%

202620242023202120192018

47%45%

39%

29%

People like me have no 
influence over what the 
government does.

The public should make the most 
important political decisions, not 
politicians.

Common people share the same 
values and interests.

Germany France Spain UKTotal

Populist attitudes have risen slightly in Germany. 

Italy Greece Poland

49%

56%

47%49%

55%

51% 49%
56%

43%43%
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Base: all respondents, n=8.024 38

Young people in Germany and Italy are more likely to be doubtful about the 
progress of digitalisation in public administration than those elsewhere.
When you think of public administration in [country] : how advanced would you say the digitalisation of public administration in [country] is compared to most other 
European countries?

34%

48%

25%
31%

47% 43%

25%
17%

38%

33%

41%

43%

31%
32%

44%

40%

7%

8%

9%

5%
5% 7%

11%

6%

21%
12%

25% 20% 17% 19% 19%

36%

Don’t know / no response

The digitalisation of public 
administration in [country] is 
much more advanced than in 
most other European countries.

The digitalisation of public 
administration in [country] is 
roughly as advanced as in most 
other European countries.

The digitalisation of public 
administration in [country] is 
much less advanced than in 
most other European countries.

Total



Base: all respondents, n=8.024 39

One in three young people in Germany feel confident
in their ability to deal successfully with the authorities. 
When you think of situations where you have contact with public authorities and government departments in [country] (e.g. when applying for an ID card or filing 
your tax return): Which of the following statements comes closest to your view?

11% 10% 11% 14% 13% 12% 11% 8%

47% 46% 44%
49% 54% 53%

46%

39%

29% 33% 31%
27% 22% 24%

30%
38%

12% 11% 14% 11% 11% 11% 14% 15% Don’t know / no response

I usually know who to turn to 
and, broadly speaking, understand 
what I need to do to get what I 
want

I’m often not entirely sure who 
to turn to or what I need to do to 
get what I want, but I usually 
manage to achieve my goal with a 
bit of help from family members 
or friends

I usually have absolutely no idea 
who to turn to or what I need to 
do to get what I want, and I 
always need help from family 
members or friends

Total
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Young people describe themselves as Europeans

Many young people identify with Europe: more than one in two (55%) describe
themselves as at least partly European. Over the past decade (2017: 48%) and
across most countries, the proportion of young people who see themselves as
Europeans has been rising. However: compared with the previous year, this
proportion has fallen (2025: 59%).

For young Europeans, the EU stands above all for human rights (37%, 2017:
40%), peace (36%, 2017: 44%), solidarity (31%, 2017: 33%), democracy (30%,
2017: 31%) and security (27%, 2017: 29%). Overall, however, fewer young
people attribute these values to the EU than they did ten years ago.

Three in five respondents (62%) see the EU primarily as a union of countries
with open borders. A similar proportion view the EU as an economic alliance
(57%). However, the EU’s significance as an economic alliance, in particular, has
declined significantly over time. In 2017, three-quarters of young people (76%)
still described it in this way. At the same time, the number of young people who
do not provide an answer to this question has risen significantly (2026: 17%,
2017: 6%). It appears that the EU has become less distinct for many young
people, and the image young people have of the EU is less clear-cut. Overall,
young people’s attitude towards Europe has become more businesslike over the
last decade.

A majority supports EU membership, but acceptance of greater
integration has fallen

Young Europeans view their country’s membership of the EU positively: in all
countries, a majority believe that EU membership is a good thing (60%).
However, this proportion has also fallen over time; in 2025, 66% viewed EU
membership positively. Nevertheless, support for greater European integration
(33%) is also declining – compared with last year (2025: 42%) and, in most
countries, also when compared over the past 10 years (total 2017: 37%).

This is particularly evident in France and Spain. In Greece, by contrast, the desire
for greater integration has risen significantly over the last decade (2026: 35%,
2017: 22%). Compared with the previous year, however, support for greater
integration has also fallen in Greece (2025: 44%).

Immigration and the economy are the most important issues at the

EU level

From the perspective of young people, the most important issues that the EU
should address are primarily immigration (29%), the economy (26%) and
defence (24%). Environmental and climate protection (21%) has once again
become significantly less relevant compared with the previous year (2025: 28%)
and has also become less important to young people at the supranational level.
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Base: all respondents, n=64.450, not surveyed in Great Britain in 2024 42

Over the course of the decade and across most countries, the proportion of young people who 
see themselves as Europeans is rising. However: compared with the previous year, this 
proportion is falling!
How would you be most likely to describe yourself?

Total Germany France Spain

Other
Don’t know / no response

Purely European identity
„Only as a European”

Hybrid identity
„as a citizen of my country first, then 

as a European“
„as a European first, then as a citizen 
of my country“

Purely national identity
„Only as a citizen of my country“

29%
42%

50%

45%

16%11%

32%37%

46%
46%

16%14%

23%
44%

56%

48%

15%
6%

15%
27%

59%
51%

22%19%

44%45%

41%
50%
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23%
34%

56%
53%

16%11%
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42%
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34 38 38 39 34 32 41

39 41 37 33 29 32 40

26 33 28 31 28 26 41

35 26 31 31 30 22 32

27 29 29 22 26 27 29

14 22 13 24 28 28 17

19 20 23 22 18 13 32

18 16 23 22 19 22 18

18 20 17 18 17 15 24

14 20 10 17 13 22 13

14 13 17 15 16 15 19

18 17 19 9 19 9 16

17 15 14 14 19 11 11

9 12 7 6 6 8 35

10 7 9 9 10 10 5

4 3 4 5 5 6 4

Human rights

Peace in Euope

Solidarity (between the EU states)

Democracy

Safety and security

Intercultural understanding

Stability and reliability

Tolerance (*)

Prosperity and economic success

Openness to the world

Shared culture

The rule of law

Individual freedom

Political strength on the global stage

Religion and essentially Christian culture

None of these values

Base: all respondents, n=8.024, “Don’t know / no response“ not shown, 
* full item: “Tolerance (of people with other opinions, skin colour, religion, sexual orientation)”, figures in percent 43

The EU stands for human rights, peace, solidarity, democracy and security –
however...
In your view, which of these values does the EU represent? Please select up to 5 values.

38

37%

36%

31%

30%

27%

21%

21%

20%

19%

16%

16%

15%

15%

12%

9%

4%



33%

47%
40% 39%

44%
43%

31%

35%38%

31%34%33%

22%
28%31%

29%

47%45%

34%

35%
28%

32%
30%

29% 26%28%
24%

32%

42%
40% 32%

42%

26%

31%

22%23%
29%

27%29%

Base: all respondents, n=20.104 44

...fewer young people attribute these values to the EU than they did ten years 
ago.
In your view, which of these values does the EU represent? Please select up to 5 values.

36%

46%
44%

37%
38%

40%

31%

34%33%

30%31%31%
27%

28%
29%

202620182017

39%

57%
58%

34%
39%

26%

33%
35%

42%

27%
27%

32%

Solidarity

Human rights

Germany France Spain Great Britain

Italy Greece Poland

Total

Peace in Europe

Democracy

2017 2018 2022

2017 2018 2026

Security

2017 2018 2026 2017 2018 2026 2017 2018 2026

2017 2018 2026

41%

49%
45%

38%40%

33%
37%

26%
30%30%

29%32%

37%39%

35%

38%
39%

28%
29%27% 31%

36% 29%
35%

40%

40%
45%

41%
40%

41%

35%
32%

20%21%

29%23%



60 57 62 64 61 63 68

54 54 52 57 60 55 67

52 52 55 58 57 53 58

55 45 50 55 47 48 56

46 45 45 47 45 31 29

37 43 35 38 41 48 29

38 34 36 37 37 45 43

38 33 36 42 39 33 38

31 30 38 29 46 35 25

18 21 18 15 13 18 18

Coalition of countries with open borders*

Economic alliance

Alliance to ensure peace in Europe

Shared democratic and political principles

Alliance with a shared currency

Military alliance

Alliance of friendly countries

Alliance of countries with shared cultural values

Alliance of convenience to pursue individual 
interests

Don’t know / no response

Base: all respondents, n=8.024, * full item: „Coalition of countries with open borders, where it is possible to travel, 
live and work freely“, figures in percent 45

The EU has a lot of duties and meanings. In your opinion, which of the following duties and meanings describes the EU the best? (Multiple choice)

62%

57%

55%

51%

41%

39%

39%

37%

33%

17%

Three out of five respondents see the EU primarily as an alliance of countries 
with open borders. A similar number view the EU as an economic alliance. 



Base: all respondents, n=26.332 46

The EU’s significance as an economic alliance is waning. Generally speaking, the 
EU is losing its identity.
The EU has a lot of duties and meanings. In your opinion, which of the following duties and meanings describes the EU the best? (Multiple choice)

62%

70%

55%

63%

57%

76%

51%
56%

17%

6%

2026202220182017

60%
70%

52%

71%

54%

75%

55%
62%

18%
9%

64%70%
58%66%
57%

79%

55%
59%

15%

2%

2026202220182017

Economic alliance

Germany France Spain Great Britain

Italy Greece Poland

Total

Coalition of countries with 
open borders, (..)

68%
72%

58%
66% 67%
71%

56%
55%

18%14%

61%
69%

57%57%
60%

72%

47%46%
13%

6%

2026202220182017

57%
66%

52%
64%

54%

77%

45%48%

21%

8%

63%71%

53%
58%

55%

80%

48%

62%

18%
2%

2026202220182017

62%69%

55%
61%

52%

79%

50%
58%

18%

3%

Shared democratic and 
political principles

2017 2018 2022 2026 2017 2018 2022 2026 2017 2018 2022 2026 2017 2018 2022 2026

2017 2018 2022 2026

Don’t know / no response

Alliance to ensure peace



Base: all respondents, n=20.601, not surveyed in Great Britain in 2024

Generally speaking, do you think that [COUNTRY]'s membership of the EU is...?
In the UK: „In your opinion, would Great Britain's membership in the EU generally be...?”

Don’t know / no response

A good thing

Neither a good thing nor a bad 
thing

A bad thing

47

20
24

20
25

Young people view EU membership positively: in every country, a majority 
believe that EU membership is a good thing.
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Base: all respondents, n=6.999 48

A third of young Europeans would like to see closer ties between EU member states. 
Another third think things are fine as they are.
When you think about the relations between the EU and its member states: Which of the following statements do you most agree with?

Total

33%
40%

23%

35% 38% 35%
27%

35%

35%

40%

36% 32%
29%

39%

14%
11%

14%

14% 14%

12%
16%

18% 15%
22%

15% 17%
24%

17%
Don’t know / no response

The connection between the EU 
countries should become less close, 
and the EU should return some of its 
responsibilities to the member states.

The current relationship between the 
EU and its member states is just 
right.

The connection between the EU 
countries should become closer, and 
member states should assign more 
responsibility to the EU.

Not asked in Great Britain.



Base: all respondents, n=44.859 49

Support for greater European integration is declining – not only compared with last 
year, but also, in most countries, when compared with figures from 10 years ago.
When you think about the relations between the EU and its member states: Which of the following statements do you most agree with?

Italy Greece Poland

40%40%

35%
23%

11%
17%

15%19%

38%43%

32%19%

14%24%

17%14%

23%
34%

40%12%

14%
29%

22%26%

35%
22%

29%

12%

12%
51%

24%
14%

27%35%

39%27%

16%26%

17%12%

Total Germany France Spain
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19%

14%18%
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28%
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Don’t know / no response

The connection between the EU 
countries should become less close, 
and the EU should return some of its 
responsibilities to the member states.

The current relationship between the 
EU and its member states is just 
right.

The connection between the EU 
countries should become closer, and 
member states should assign more 
responsibility to the EU.

Not asked in Great Britain.



29 26 29 25 31 33

24 28 26 27 32 21

26 20 24 29 21 23

19 24 17 24 18 22

16 20 19 22 23 17

20 17 24 19 19 16

18 14 18 18 17 23

18 17 15 20 15 18

20 10 20 14 18 18

12 13 12 15 17 16

13 10 13 13 14 12

13 13 11 12 12 13

13 7 7 8 9 10

9 10 6 8 7 9

Migration and asylum

Economic and financial policy

Foreign policy and defense

Environmental and climate protection

Crime and justice

Social policy (...)

Health policy (…)

European policy

Infrastructure (...)

Fighting unemployment

Gender equality 

Educational policy

Digitalisation

Culture and leisure policy

Base: all respondents, n=6.999, „Don’t know / no response“ not shown, coloured highlighting as on the next page, 
Top 3 of each country are circled, figures in percent 50

What are the most important current political problems in the EU in your opinion? Please first select the single most important problem and then the second and 
third most important problem. The figure shows the sum of the ranks of the most important, second most important, and third most important problems.

29%

26%

24%

21%

20%

19%

18%

17%

16%

14%

12%

12%

9%

8%

From the perspective of young people, immigration, the economy and defence 
should be the most important issues on the EU’s agenda.

The next page presents 
developments for the topics 

“Migration and asylum,” “Economic 
and financial policy,” “Foreign policy 
and defense” and “Environmental 

and climate protection.”
The topics are represented visually 

by the colors listed here.

Not asked in Great Britain.
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Migration and asylum

Base: all respondents, n=45.082 51

What are the most important current political problems in the EU in your opinion? Please first select the single most important problem and then the second and third 
most important problem. 
The figure shows the sum of the ranks of the most important, second most important, and third most important problems.

Environmental and climate protection

Economic and financial policy

Environmental and climate protection has also become less important to young 
people at EU level.

Foreign policy and defence
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35%

24%23%

29%

55%

26%

15%

24%
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What do young people think about the EU on the geopolitical stage?
Young Europe 2026
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The US dominates world politics

Three-quarters of young Europeans (75%) see the US as one of the three most
powerful global players. Just under one in two (47%) see the US as the most
powerful country. Two-thirds of young people (68%) name China as one of the
three most powerful global players, while more than half (52%) say the same of
Russia.

Perceptions of the EU have not changed significantly since last year. 43% name
the EU as one of the most powerful global players, meaning the EU lags behind
Russia. However, there are clear differences between countries: in France (49%)
and Great Britain (51%), at least one in two people regard the EU as one of the
three most influential global players.

Nation states are not a solution for young Europeans

Two-thirds (68%) perceive the EU and its influence in the world as (somewhat)
strong. However, the US (85%), China (83%) and Russia (76%) are seen as the
most influential. NATO (69%) is also perceived as more influential than the EU,
but – like the EU – lags behind Russia. Young people in Poland (71%) and Great
Britain (73%) perceive the EU as stronger; in both cases, seven out of ten
respondents regard the EU as strong. A return to nation states is, on the whole,
not a solution: young people consistently rate their own country as much weaker
than the EU.

Young people want independence from the US

Two in five respondents (40%) believe the EU should become more independent
from the US. A quarter (24%) are satisfied with cooperation between the EU
and the US. Only one in five (21%) would like to see closer cooperation.

When it comes to China, the picture is somewhat different: 28% would favour
greater distance, while a third (32%) are satisfied with the current cooperation
between the EU and China.

In a country-by-country comparison, young people from Germany (34%) are the
most likely to call for greater independence from China. With regard to the US,
respondents from Italy (47%) and Great Britain (50%) in particular would like to
see greater independence.

Low willingness to defend their countries militarily

One in three (35%) would be prepared to defend their own country militarily in
the event of an attack. More than one in two (53%) would be less likely to take
part in a military defence. Willingness is particularly low in Italy (28%) and Great
Britain (29%). In Germany, at least one in three (36%) would be prepared to get
involved. The willingness to defend the country militarily in the event of an
attack is higher among young men than among young women in all countries.



Total

USA

China

Russia

EU

India

75 70 72 78 75 71 75 83

68 63 60 74 71 66 65 73

52 50 48 53 56 62 47 49

43 46 49 37 36 35 47 51

11 14 11 9 13 13 14 6

Base: all respondents, n=8.024, „Don’t know / no response“ not shown 54

In your opinion, which of the following actors currently holds the most power in the world? Please rank the actors in descending order, starting with the one you 
consider to have the most power at the top, followed by the one with the second-most power, and so on, down to the one with the least power. 

For young people from most European countries, the EU is not among the three 
most powerful players in the world.

47 41 46 49 48 41 48 60

17 15 13 21 20 19 14 15

8 10 7 6 5 11 8 5

9 13 12 6 8 8 10 7

2 2 3 2 3 4 2 1

Total

Percentage of young people who view the following countries 
as the most powerful geopolitical actors:

Percentage of young people who view the following countries 
as one of the three most powerful geopolitical actors:



Base: all respondents, n= 14.727, „Don’t know / no response“ and „India“ not shown 55

In your opinion, which of the following actors currently holds the most power in the world? Please rank the actors in descending order, starting with the one you 
consider to have the most power at the top, followed by the one with the second-most power, and so on, down to the one with the least power. 

In the eyes of many young people, the EU lags behind Russia. The US is losing its 
influence.
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Percentage of young people who view the following countries as one of the three most powerful geopolitical actors:
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57% 51%
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Base: all respondents, n= 8.024, „Don’t know / no response“, sorted descending by "Total" 56

Young Europeans perceive nation states as weak. Most regard the EU as being 
inferior to Russia.
Would you describe the influence of the following countries and organisations in the world as strong or weak?

85% 81% 84% 89% 86% 89% 83% 87%

83% 80% 82% 86% 83% 84% 78% 88%

76% 73% 77% 79% 78% 86% 67% 70%

69% 71% 61% 64% 64% 76% 79% 70%

68% 67% 72% 68% 55% 69% 71% 73%

57% 56% 62% 58% 54% 55% 60% 55%

37% 44% 60% 30% 21% 15% 38% 48%

Total

USA

China

Russia

NATO

EU

UN

My own country
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21%20%

39%38%

17%19%
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12%
21%
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26%
25%

40%43%

12%13%

Base: all respondents, n=14.024.

What do you think: Should the EU attempt to work together more closely with the USA, or should the EU become more independent from the USA?

57
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In many countries, the view that the EU should step up its cooperation with the 
US is less widespread than it was in 2017.
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Don’t know / no response

The EU should become more 
independent of the USA

The cooperation between the EU and 
the USA should stay as it is

The EU should work together more 
closely with the USA
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Base: all respondents, n=8.024 58

Young people in Germany, in particular, believe that the EU should become less 
dependent on China. Overall, a third of respondents are satisfied with the cooperation.
Should the EU work together more closely with China, or should the EU become more independent from China?

Total

23% 22% 24% 28%
21% 24% 19% 24%

32% 30% 28%

32%

32%
31%

33%
35%

28% 34%
31%

23%
29% 22% 29%

27%

18% 14% 18% 17% 18%
23% 19% 14%

Don’t know / no response

The EU should become more 
independent of China

The cooperation between the EU and 
China should stay as it is

The EU should work together more 
closely with China
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14%12%

22%23%

30%26%

34%40%

14%12%

Base: all respondents, n=8.024

Left: What do you think: Should the EU attempt to work together more closely with the USA, or should the EU become more independent from the USA?
Right: Should the EU work together more closely with China, or should the EU become more independent from China?
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More young people want their country to distance itself from the US rather than 
from China.
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Don’t know / no response

The EU should become more 
independent of the USA/China

The cooperation between the EU and 
the USA/China should stay as it is

The EU should work together more 
closely with the USA/China
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„Very unlikely“, „Somewhat unlikely“ and „Don’t know / no response“ not shown,
Base: all respondents, n=8.024

If [country] were to be attacked by another country, how likely is it that you would personally take part in the military defence?

Young men are more likely than young women to be prepared to take part in the 
defence of their country in the event of an attack.
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31%
28%
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How do young people keep up 
to date with politics?
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How do young people keep up to date with politics?
Young Europe 2026
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Social media is the most important source of information

Young people primarily use social media (59%) to keep up to date with politics.
Traditional channels such as TV (43%), radio (22%) and newspapers (15%) play
a secondary role. In some countries (Spain: 51%, France: 48%, Italy: 48%),
however, TV remains relevant for one in two people. Compared with 2023, the
use of social media for political content has risen particularly sharply in Germany
(+6 percentage points), France (+10 percentage points) and Great Britain (+6
percentage points).

Podcasts (21%) and newsletters (10%) remain channels with a limited reach.
More than one in ten (12%) use AI chatbots to find out about political content.

Instagram and TikTok: high reach, high penetration with political content

Instagram (76%), YouTube (72%), WhatsApp (61%) and TikTok (59%) have the
widest reach among young people. In some countries, Snapchat plays a role
(Germany: 46%, France: 59%, Great Britain: 52%), while in others it is Facebook
(Poland: 67%, Greece: 46%, Great Britain: 45%, France: 40%).

Instagram and TikTok are the two platforms on which young people most

frequently encounter political content. One in two users encounters political
content on TikTok (54%) or Instagram (50%). Only on X (62%) is the likelihood
of users encountering political content higher. Combined with their wide reach,
TikTok and Instagram are the two key platforms for political communication with
young target groups.

Political content on social media does not suffer from a lack of
credibility

Political communication on the three key platforms does not have a fundamental
credibility problem: 60% of Instagram users who have encountered political
content rate this content as credible. Among TikTok users, the figure is 53%;
among X users, 52%. Users are more likely to rate political content on X (40%)
as unbalanced than on TikTok (32%) or Instagram (29%).



Social media

Television

Personal 
conversations

Online newspapers / 
online offerings

News apps

Radio

Podcasts

Newspapers/ 
magazines (print)

AI Chatbots

Newsletters

Tabloid newspapers 
(print)

Other sources

55%

38%

38%

28%

24%

26%

22%

17%

15%

13%

6%

10%

59%

43%

38%

28%

22%

22%

21%

15%

12%

10%

6%

7%

Base: all respondents, n=15.109, „Don’t know / no response“ not shown, 
Value in brackets: change compared to 2023; figures in percent 63

There are many ways in which people can find out about current political events. Which channels do you use to get information about politics? Please select all the 
channels you use.

65%

48%

38%

24%

11%

26%

20%

18%

10%

7%

7%

6%

55%

48%

34%

26%

16%

18%

22%

18%

11%

8%

4%

7%

58%

51%

31%

32%

23%

16%

19%

15%

14%

11%

6%

6%

55%

34%

36%

27%

18%

14%

19%

13%

11%

15%

7%

8%

Political information-seeking behaviour is shifting away from traditional media 
and channels towards social media. More than one in ten people use AI chatbots.

57%

40%

36%

19%

18%

28%

20%

12%

15%

4%

6%

8%

68%

43%

50%

40%

45%

23%

26%

12%

5%

9%

5%

6%

Total
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(-1)

(+6)

(-4)

(-5)

(-3)

(-4)

(-7)

(+1)

(-3)

n/a

(-)
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(-)
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(-)
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(0)
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(-)
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(-)
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(-2)

(-4)
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(-1)



Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

70%

69%

74%

53%

24%

46%

17%

22%

19%

17%

11%

16%

76%

72%

61%

59%

38%

32%

23%

21%

19%

16%

15%

14%

Base: all respondents, n=15.109, „Don’t know / no response“ not shown, 
Value in brackets: change compared to 2023; figures in percent 64

When you think about the past two weeks: which of the following social media have you used in the past 14 days? Please select all that apply.

Total

76%

73%

61%

61%

40%

59%

24%

24%

21%

12%

22%

20%

83%

70%

80%

66%

16%

7%

31%

17%

24%

10%

14%

13%

76%

66%

77%

57%

29%

12%

17%

16%

34%

15%

11%

12%

81%

68%

18%

61%

46%

15%

16%

17%

11%

12%

14%

11%

Around three-quarters of respondents have used Instagram or YouTube in the last two weeks. 
The use of TikTok, in particular, has risen sharply over the last three years.
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Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

Base: all respondents, n=8.024, „Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Instagram, YouTube, WhatsApp and TikTok are the most widely used platforms. 
Users mainly encounter political content on X, TikTok and Instagram.
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72%

61%

59%

38%

32%

23%
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50%
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54%

44%

21%

62%
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26%
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30%

29%
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52%
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31%
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67%

57%
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52%

49%
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62%
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59%
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19%
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18%

31%

31%

21%

27%

25%

25%

26%

31%

69%

69%

58%

70%

57%

53%

70%

56%

65%

61%

60%

57%

I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content

Total



Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

Base: all respondents, n2.374, sorted descending by total usage;
„Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Young people in Germany mainly use WhatsApp, Instagram and 
YouTube. Just under half use TikTok, while X plays a minor role
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69%

74%

53%

24%

46%

17%
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19%

17%

11%

16%

55%

40%

26%

56%

46%

24%

50%

21%

41%

28%

30%

20%

28%

24%

24%

29%

25%

28%

36%

31%

27%

33%

25%

30%

59%

61%

58%

57%

63%

58%

56%

48%

63%

50%

65%

55%

25%

19%

22%

36%

27%

36%

37%

33%

30%

32%

22%

33%

61%

65%

60%

51%

62%

53%

53%

48%

61%

52%

66%

56%

22%

21%

28%

21%

29%

32%

29%

30%

26%

24%

27%

29%

68%

68%

58%

67%

63%

58%

61%

53%

64%

62%

63%

62%

I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content



Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

18%

15%

15%

20%

23%

29%

20%

22%

22%

25%

19%

25%

72%

70%

67%

69%

63%

57%

75%

65%

71%

56%

66%

64%

16%

13%

16%

24%

23%

26%

25%

23%

16%

26%

15%

23%

70%

70%

64%

62%

61%

56%

67%

62%

74%

59%

65%

62%

Base: all respondents, n=1.034, sorted descending by total usage;
„Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Young people in France mainly use Instagram, YouTube, WhatsApp, 
TikTok and Snapchat. X plays a minor role.
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73%

61%

61%

40%

59%

24%

24%

21%

12%

22%

20%

55%

39%

25%

61%

43%

30%

64%

17%

39%

33%

31%

28%

23%

17%

16%

27%

22%

21%

29%

23%

20%

24%

16%

20%

61%

62%

62%

58%

60%

58%

63%

56%

60%

62%

65%

I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content



Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

21%

23%

30%

20%

30%

25%

19%

28%

32%

29%

32%

37%

68%

69%

56%

70%

60%

52%

71%

53%

58%

66%

52%

49%

Base: all respondents, n=1.030, sorted descending by total usage;
„Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Young people in Spain mainly use Instagram, YouTube and WhatsApp. 
Just under a third use X as well. 
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83%

70%

80%

66%

16%

7%

31%

17%

24%

10%

14%

13%

47%

36%

31%

54%

33%

17%

62%

22%
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20%

15%

21%

24%
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24%

32%

30%

43%

39%

25%

34%
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17%

29%
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41%

48%

52%
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61%

65%

50%

31%
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41%
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43%
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35%

33%

32%

18%

33%

52%

66%

53%

43%

64%

41%

45%

52%

55%

62%

62%

48%

I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content

Base less than n = 100.

Base less than n = 100.



Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

Base: all respondents, n=1.033, sorted descending by total usage;
„Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Young people in Italy mainly use WhatsApp, Instagram and 
YouTube. X plays a minor role, while a third also use Telegram. 
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I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content



Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

19%

20%

35%

18%

28%

33%

20%

30%

17%

22%

23%

45%

69%

68%

55%

73%

60%

53%

73%

55%

80%

67%

68%

39%

Base: all respondents, n=507, sorted descending by total usage; 
„Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Young people in Greece mainly use Instagram, YouTube and TikTok.
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I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content

Base less than n = 100.

Base less than n = 100.

Base less than n = 100.

Base less than n = 100.

Base less than n = 100.

Base less than n = 100.

Base less than n = 100.

Base less than n = 100.



Instagram

YouTube

WhatsApp

TikTok

Facebook

Snapchat

X (prev.: Twitter)

Discord

Telegram

Reddit

LinkedIn

Twitch

26%

23%

28%

18%

36%

38%

24%

24%

23%

25%

37%

29%

60%

66%

48%

68%

50%

48%

64%

55%

66%

61%

47%

53%

Base: all respondents, n=1.021, sorted descending by total usage; 
„Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Young people in Poland mainly use YouTube, Instagram, Facebook and 
TikTok. WhatsApp and X play only a minor role. 
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I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content

Base less than n = 100.
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WhatsApp

TikTok
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Snapchat

X (prev.: Twitter)
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Telegram

Reddit
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Twitch

46%

36%

14%

52%

44%

9%

74%

14%

42%

30%
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30%

16%

16%

16%

13%

30%

28%

17%

18%

10%

23%
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72%
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60%

76%

57%

46%
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41%
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58%
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48%

51%
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38%

47%

68%

41%

49%

55%

Base: all respondents, n=1.025, sorted descending by total usage; 
„Other“, „I don’t use any social media“, „Never/Rarely“, „Don’t know / no response“ not shown 

Media usage

Young people in Great Britain mainly use WhatsApp, YouTube and
Instagram. Just under half are also on Snapchat and TikTok. 
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33%

29%

9%

I have used this platform in 
the past 14 days
All young respondents

Frequently or very 
frequently encounter 
political content
Users

The political content was 
balanced vs. not balanced
Users who have noticed political content

The political content was 
credible vs. not credible
Users who have noticed political content

The political content was 
interesting vs.
not interesting
Users who have noticed political content

Base less than n = 100.



Total

0

63%
58%

66% 66% 66%
73%

50%

63%

0%

Base: all respondents, n=8.024

Would you support or oppose a law banning children and young people under the age of 16 from using social media?

30% 35%
26% 28% 28%

22%

40%
31%

12% 11% 13% 9% 12% 17% 14% 9%

Three out of five young Europeans would be in favour of an age limit of 16 years 
and over for social media. 

(Strongly / Somewhat) 
support

Don’t know / no response

(Strongly / Somewhat) 
oppose
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Do young people want to 
become entrepreneurs?
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Do young people want to become entrepreneurs?
Young Europe 2026

75

Young Europeans are mobile

Half of young Europeans are planning their career future in their own country:
52% say they want to work mainly in their own country over the next five years.
This attitude is particularly pronounced in Great Britain, where three-quarters of
respondents (76%) say they want to work in their own country in the near
future – clearly a result of the higher barriers to entry. In Greece, by contrast,
only just under a third (34%) envisage working mainly in their own country over
the next five years.

Overall, just under a fifth of young people (18%) can imagine working in an EU
member state. In total, roughly the same number can imagine working in a
country outside the EU (11%) or even outside Europe (7%).

Young people from Italy and Greece are the most mobile: in each of these
countries, more than a quarter (Italy: 26%, Greece: 28%) can imagine working in
another EU country. Respondents from France (10%) and Greece (9%) are the
most open to working in places outside of Europe.

Generally speaking, a high willingness to become self-employed,
but there are hurdles

More than one in two respondents (55%) can generally envisage becoming self-
employed and setting up their own business. This willingness is particularly high
in France (61%), Greece (61%) and Poland (60%). In Germany, 51% can
envisage becoming self-employed.

Those who cannot envisage setting up their own business are deterred primarily
by the financial risk (43%) and a lack of financial resources (39%). A lack of
business ideas (38%) and fear of too much work and stress (36%) are also
frequently cited. A third (33%) also believe they lack the necessary knowledge
and skills to set up their own business.

In Germany, the financial risk is the biggest obstacle at 46%, followed by
concerns about too much work and stress (41%) and a lack of business ideas
(39%).
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Young people from EU member states are – at least in their intentions – open to 
seeking their professional future abroad.
When you think about your career over the next five years, where do you mainly plan to work?

Total

52% 54% 51% 54%

40%
34%

56%

76%

18% 15%
13%

20%

26%
28%

14%

7%
11% 14%

12%

10%

13%
15%

12%

3%7% 7%
10%

7%
8% 9%

6%
4%

12% 10% 14%
9% 13% 14% 13% 10%

Don’t know / no response

In a country outside of Europe

In a European country that is not 
an EU member state

In an EU member state

In [country]



„I can't imagine that at all“, „I can't really imagine that“ and „Don’t know / no response“ not shown.
Base: all respondents, n=8.024

Generally speaking: Can you imagine becoming self-employed or starting your own business?

Generally speaking, half of young people and more can imagine setting up their 
own business... 
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55%
51%

61%

49%
55%

61% 60%

49%

Total

I can (sort of / definitely) imagine that



46 39 43 40 45 39 47

36 38 43 40 40 35 41

39 35 29 33 25 35 60

41 37 32 30 35 38 42

30 32 27 30 28 39 41

28 29 21 23 16 21 38

28 30 29 26 16 26 22

5 7 6 5 3 5 5

The financial risk is too great for me

I don’t have the money to start a business

I don’t have a business idea

Starting my own business involves too much work and 
stress

I don’t think I have the knowledge or skills to start my own 
business

I don’t want to give up a steady income

The laws and regulations for starting a business are too 
complicated

Something else

Base: Respondents who (tend to) not be able to imagine themselves becoming self-employed or starting a business, n=3.014,
„Don’t know / no response“ not shown, figures in percent 78

For those who cannot imagine setting up a business, it is primarily the financial 
risk and a lack of resources that are holding them back. 
Which of the following reasons best explains why you (tend to) find it hard to imagine becoming self-employed or starting a business?

43%

39%

38%

36%

33%

26%

25%

5%



What impact has the COVID-19 
pandemic had on young people 
today?
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What impact has the COVID-19 pandemic had on young people today?
Young Europe 2026
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Looking back, what impact has the pandemic had on young people 
in Europe?

Just under three-quarters (72%) of young Europeans say, looking back, that
they coped well with the COVID-19 pandemic. In Spain (79%), France (77%) and
Great Britain (78%), as many as four in five respondents share this view. In
Germany (67%) and Greece (68%), the assessment is somewhat more cautious,
but still predominantly positive.

Overall, young people rate their own handling of the pandemic more positively in
retrospect than they did in 2021. At that time, for example, 61% in Germany
stated that, all things considered, they were able to cope well with the pandemic.
In 2026, this proportion is 6% higher. In France (2026: 77%, 2021: 47%) and
Spain (2026: 79%, 2021: 53%), the gap between hindsight and the immediate
experience during the pandemic is particularly pronounced.

Lack of social recognition despite a profound impact on young
people’s lives

However: almost three-quarters of respondents (72%) feel that society does not
appreciate the many sacrifices young people made during the COVID-19
pandemic. In Italy, this figure is slightly lower at 65%; otherwise, respondents

from the various countries are largely in agreement on this point. Furthermore,
this perception has remained largely stable over time (e.g. Germany: 2026: 74%,
2021: 75%).

Three in five respondents (62%) believe that the measures taken to combat the
COVID-19 pandemic have interfered so much with young people’s lives that they
are now facing disadvantages at school, at university or in the labour market.
This view is held particularly strongly by respondents from Germany (66%) and
Great Britain (71%).

Significant differences between countries are evident not only when it comes to
the extent of the measures. Overall, more than one in two young Europeans feel
that the measures to combat the COVID-19 pandemic have interfered far too
much with people’s private lives. Respondents from Germany (64%) and Greece
(65%) in particular agree with this statement. Young people in Great Britain
(37%), by contrast, only partly agree with this view.



81

Three years after the end of the COVID-19 pandemic, young people feel they 
have not received sufficient social recognition for the sacrifices they made.
Now we would like to know how much the following messages apply to you with regard to the period with the pandemic.

Base: all respondents, n=14.277

67%

77% 79% 78%

70% 68%
72%

61%

47%
53%

59% 58%
61% 63%

2026 2021

75% 77%
73% 74%

81%
74%

78%
74% 74% 73%

65%

76%

69%
72%

All in all, I’ve coped well with the coronavirus pandemic. It is not valued in society that young people had to go without a lot 
during the pandemic.
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The majority believe that young people are still facing disadvantages as a result 
of the COVID-19 pandemic.
Now we would like to know how much the following messages apply to you with regard to the period with the pandemic.

Base: all respondents, n=8.024

64%

52% 50% 49%

65%

56%

37%

66%

54% 57%
63%

66%
59%

71%

The measures taken to combat the coronavirus pandemic have 
encroached far too much on people’s private lives.

The measures taken to combat the coronavirus pandemic have had such 
a profound impact on young people’s lives that they are now facing 
disadvantages at school, at university or in the job market.
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Imprint

Published by:

TUI Stiftung
Karl-Wiechert-Allee 4
30625 Hannover

The TUI Stiftung promotes and carries out projects all about “Young Europe”. The aim is to 
reinforce the European idea in general. This is why they undertake long-term investment in 
regional, national, and international projects focussing on education, training, as well as individual 
and professional development. Their headquarters are in Hannover and is committed to acting in 
the public interest as an independent, charitable foundation.

Further information on work and projects carried out by the foundation can be found at:
www.tui-stiftung.de

Study was carried out by: 

YouGov Deutschland GmbH
Tunisstraße 19-23
50667 Köln

www.yougov.de

http://www.yougov.de/
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